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The Unmentionable Race? WNBA Avoids Marketing
Golden Goose Caitlin Clark

“The white race is the cancer of human
history...,” wrote feminist author Susan
Sontag in 1967. Now, almost 60 years later,
some may wonder:

Has the white race become the cancer of

marketing?

Many have long noted that black Americans .

are overrepresented in commercials and
ads. At the same time, others complain,
whites in commercials are often portrayed »
unflatteringly. But this may seem mild
compared to what the unprofitable Women'’s
National Basketball Association (WNBA) has AP Images
done in recent marketing. Caitlin Clark
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It has taken its most valuable “product” — white player Caitlin Clark — and whited her out.
It all reflects, too, how, far from dead, wokeness is still whacking whiteness.

As you may know, Clark has, in a measure, done for the WNBA what legendary Arnold Palmer (and,
later, Tiger Woods) did for golf. An amazing talent, she has drawn new fans and helped popularize the
league. Nonetheless, complains sports journalist and commentator Clay Travis, her team, the Indiana
Fever, isn’t exactly hot on her (tweet below).

Page 1 of 8


https://thenewamerican.com/us/culture/white-girl-paid-a-lot-caitlin-clarks-woes-in-racialized-america/
https://thenewamerican.com/us/culture/white-girl-paid-a-lot-caitlin-clarks-woes-in-racialized-america/
https://ttipwatch.net/author/selwyn-duke/?utm_source=_pdf

llewAmerican

Written by Selwyn Duke on May 27, 2026

Clay Travis & X
: @ClayTravis - Follow
Was Michael Jordan ever not the lead graphic on any Bulls
game when he was a member of the team? You can say
this is a small thing, but | would guarantee you Bill

Cartwright, Luc Longley & Bill Wennington never got the
promo graphic over Jordan. Sell the stars! Marketing 101.

© wnBA 2 @wneA
Do not disturb, the W is on today ==

The @LVAces visit the @AtlantaDream for a must-watch matchup at
1:30pm/ET on NBC and Peacock.

Then, the @seattlestorm face-off against the @IndianaFever at 6pm/ET
on NBCSN and Peacock.
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“It’s reminiscent of satirical police photo lineups with nine white guys and a single black guy,” quips
pundit Mike McDaniel. He then quotes Fox News:

Just days after choosing Fever rookie Raven Johnson over generational superstar Caitlin
Clark to front the promotional graphics for Sunday’s matchup against the Seattle Storm,
Indiana took the court and let the box score settle the discourse.
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Indiana secured a commanding 89-78 victory over Seattle, though the real story unfolded in
the stark contrast between the league’s forced promotional face and the team’s actual focal
point, which was a marketing mishap....

McDaniel then adds:

In the previous game, Clark scored 30 points. She’s more than capable of running up even
higher scores, but she selflessly provides assists for her teammates and more. In the game
where she wasn’t promoted, she scored 21 points — outpacing all her teammates and also
handed out ten assists and seven rebounds. Those rebounds are more significant in that
she’s not a center.

This is typical for Clark, too (tweet below), McDaniel emphasizes.
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2l Indiana Fever X
@IndianaFever - Follow

A new record for CC &

Caitlin Clark has set a new @WNBA record for most career
games (11) with 20+ points & 10+ assists =
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Read 150 replies

In fairness, the above shows that the Fever are willing to tout Clark, to an extent. More on the
marketing realities momentarily.
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Right Talent, Wrong Race

Adding further perspective, McDaniel states that it isn’t just the recent marketing oddness that tells the
tale. The WNBA has also tolerated, if not winked at, frequent serious fouls against Clark. Some have
caused her injury, too. It’s almost as if they’re not concerned about losing their golden goose.

And now, McDaniel points out, the league is even snubbing her. And how did the ad-promoted Raven
Johnson do? Fox again:

Thrust into the spotlight as the unexpected “poster child” for the Fever in the WNBA'’s
promotional rollout, Johnson’s on-court production miserably failed to match her sudden
marketing billing.

In 17 minutes of action off the bench, Johnson failed to register a single point, dropping a
giant goose egg on the stat sheet.

While her defensive energy contributed to the team’s depth, a scoreless night highlighted
the utter absurdity of the league elevating a backup guard over the most prolific scorer in
basketball history, especially on a night when the team was already missing its star center.

Now, sport is frivolity, of course, constituting the “circuses” in man’s bread-and-circuses category. It
would hardly be worth commenting on, except that the aforementioned reflects deeper cultural matters.
So how can we explain Clark’s airbrushing? Travis states the obvious (tweet below).
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Clay Travis £ X
@ClayTravis - Follow
If Caitlin Clark were a gay black woman, the WNBA would
promote her all the time. But she’s straight and white &
that drives the league crazy. She's the WNBA's Jordan,

Kobe or LeBron, the league should market her like crazy!
Insanity they don't.

Watch on X
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McDaniel seems somewhat incredulous that the WNBA, a business, would fail to market its biggest
draw. Clark is much like Tiger Woods (a “black” golfer) and Danica Patrick (a woman in auto racing),
too. That is, she’s a novelty; in her case, a successful white woman in a largely black league.

And novelties, especially successful ones, are gold mines. Yet there is method to the WNBA’s madness.

Prejudice or Marketing Prudence — or Both?

First, note here that the league has lost money virtually every year since its 1997 inception. And though
some teams did turn a profit in 2025 owing to the Clark effect, the WNBA overall may still be in the red.
(It exists only because it’s subsidized by the NBA.) The point?

Not having to worry about profit and loss gives you the luxury to indulge bottom-line-lowering
discrimination.

Second, Clark did get great attention when first entering the WNBA. Predictably, too, the legacy media
and other wokesters cried discrimination. “It’s only because she’s white!” they bellowed. (Well, duh. It’s
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that novelty factor again.)

But then there’s this: the market-reality factor. I had Grok artificial intelligence analyze the WNBA'’s
viewer demographics, and here’s what it found, in part (all quotations Grok’s):

e Women, who lean left as a group, constitute 44 percent of the WNBA'’s fans.

» Blacks are 34-45 percent, and they may bristle at a “black” league trumpeting a white player.

e Forty-seven percent “of fans are aged 18-34 (higher than the NBA’s ~42% and far above the
~30% of the overall U.S. adult population). About 50% of avid fans are under 35.” And younger

people skew left.
e An inordinate percentage of fans come from the East and West coasts — more liberal regions.

Midwest fans are underrepresented.
e “Fans tend to be engaged [and] values-driven (e.g., receptive to social consciousness in

sponsorships)....”
e About “25% of lesbians in the U.S. watched WNBA games on TV; 21% had attended a game....”

e Approximately “29% of season-ticket holders were lesbians.”

No Mystery

The last three lines say it all: The WNBA clearly has a very liberal viewership. Its leadership is likely
left-wing, too. Nonetheless, it seems probable the league is walking a fine line. It wants to market Clark
for profit — but also not seem as if it’s “favoring the white girl.”

Whatever the case, it reflects how wokeness is alive and well. In fact, when it’s operative in collectively
notable population segments (the aforementioned audience), it’s more than alive. It’s thriving.

Why, some may even say that wokeness is the cancer of recent human history.

Page 7 of 8


https://slate.com/human-interest/2014/06/wnba-pride-women-s-basketball-finally-recognizes-its-gay-and-lesbian-fans.html
https://www.espn.com/wnba/story/_/id/11107161/wnba-qa-wnba-president-laurel-richie-league-pride-campaign
https://ttipwatch.net/author/selwyn-duke/?utm_source=_pdf

llewAmerican

Written by Selwyn Duke on May 27, 2026

Subscribe to the New American

Get exclusive digital access to the most informative,
non-partisan truthful news source for patriotic Americans!

Discover a refreshing blend of time-honored values, principles and insightful
perspectives within the pages of "The New American" magazine. Delve into a
world where tradition is the foundation, and exploration knows no bounds.

From politics and finance to foreign affairs, environment, culture,
and technology, we bring you an unparalleled array of topics that matter most.

What's Included?

24 Issues Per Year

Optional Print Edition

Digital Edition Access

= : Exclusive Subscriber Content
THE VAX = | L Audio provided for all articles
Unlimited access to past issues

Coming Soon! Ad FREE
60-Day money back guarantee!

Subscribe Cancel anytime.
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